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MISSION STATEMENT 

The purpose of the Mid-Michigan Chapter of Romance Writers of America® is to promote excellence in romantic fiction, to 
help writers publish and establish careers, and to provide continuing support for writers within the Romance publishing 
industry. 
 
 

The May Meeting will be held on Saturday, May 21st at 11:30a.m. at The 
Hard Knock Grill, 3705 Ann Arbor Road, located south of Jackson at 
South 127 and Michigan Avenue. (517-962-5451.) Our very own Laurie 
Kuna will be presenting on Grammar and Copy Editing.  
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by Florence Price 
 
May is such an exciting, dynamic month. In mid-Michigan, things really start to 
pop in May. The leaves magically appear on trees, gardens blossom with 
brilliant eye-watering colors, and the scent of new-mowed grass wafts 
through open windows. The air practically vibrates with energy. 
 
And the air was definitely vibrating at our Retreat From Harsh Reality, which 
ushered in the beautiful Michigan May! The weather couldn’t have been 
better, the food was delicious and plentiful (as always), and the company was 
the best. We had a record turnout of almost fifty attendees this year, with 

several non-members attending, and two attendees were from out-of-state – one attendee coming from 
Missouri and the other travelling all the way from California. 
 
Cindy Dees once again presented a fabulous workshop with her, “Putting the BIG in Big Commercial Fiction.” 
There was never a dull moment during Cindy’s presentation! And this year, something new was added to the 
program schedule. Four of our very talented members presented mini-sessions. Our Retreat Director, Julie 
McMullen presented, “Setting (and Achieving) Goals for the Writer,” Nancy Gideon and Elizabeth Fortin 
presented, “Getting the Most Out of Social Networking for Writers,” and Alyssa Marble presented, 
“Electronic Storyboarding.” So, the entire day was dedicated to keeping our attendees up-to-date with all 
the current technical tools and industry trends. 
 
Also, we had some big news announced by our Speaker Chair, Laurie Kuna. She has procured multi-published 
author Eileen Dreyer as speaker for next year’s Retreat. It just keeps getting better and better! 
 
I want to send out a big thank you to all of our Retreat helpers and participants, but most especially a huge 
THANK YOU goes out to Julie McMullen. This year’s Retreat was, by all accounts, one of the best Retreats 
we’ve ever had!!! 
 
Our May meeting program will be held in Jackson, and we’ve got our own fabulous Laurie Kuna presenting, 
“Grammar and Copy Editing.” It’s sure to be an entertaining and informative program, so please plan to 
attend. 
 
I hope to see many of you at this month’s meeting, but until then… 
 

Happy Writing! 
 
Florence 
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Meetings are held on the third Thursday of most months and begin at 11:30am. 

 
 

January  No chapter meeting 
 
February 19  Grand Rapids (Grandville) - Member Critique 
 
March 19  Lansing - Income Tax Information For Writers 
 
April 29 – May 1  Kalamazoo (Augusta) - Retreat From Harsh Reality at Yarrow Golf Course 
 
May 21  Jackson - Grammar and Copy Editing by Laurie Kuna 
 
June 18  Grand Rapids (Grandville)  - Creating Cover Art by Pat Lazarus 

 
July  No Meeting 
 
August 20  Lansing - Member Critiques 
 
September 17  Kalamazoo - Personality Disorders by Renci Denham 

 
October 15  Jackson - Cover Letters by Cindy Arends 
 
November 19  Grand Rapids (Grandville) - Point of View by Ami Weaver 

 
December 10  Christmas Party – Location TBD  
 
Complete Directions to The Hard Knock Grill, 3705 Ann Arbor Road, Jackson, Michigan 
follow at the end of the newsletter. Their phone number is 517-962-5451.  
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Once again, our chapter sends out a challenge to its members to complete a book this year. The challenge has a two-fold 
purpose: it is goal-setting for the writer and a fund-raiser for our chapter.  
 
The rules are simple: 
1. Declare the title of the book you plan to finish and send $5.00 to the coordinator by June 30,  2011; more than 
one title may be entered at $5.00 each. 
2. By November 30, 2011, send the final page of the ms to the coordinator. 
3. At the December meeting, one of the pages will be drawn and the winner will receive half of  the money 
collected. 
 
Regarding the title of the book you plan to finish: 
 It is okay to say “untitled (historical)”, for example. Plans change and the book you finish may not be the one you 
declared. That’s okay, too. Just let the coordinator know the change in title before the end of the challenge. 
 
FMI, contact the coordinator, Diane Burton, at dmburton@charter.net 
 
 

 

 
Roseanne Bittner:  Finally received contract from Source Books for printing THUNDER ON THE PLAINS and WILDEST 
DREAMS in trade paperback and as e-books.  Don't know pub dates yet. Source Books is also very interested in Rosanne's 
newest manuscript, PARADISE VALLEY.  Rosanne is now on Facebook, Twitter, has an ever-changing Web site and is 
going to create a Blog. 
 
Jackie Braun:  My 25th book, "Mr. Right There All Along," comes out in August from Harlequin Romance. I will be receiving 
my 25th book milestone award at the Harlequin party in New York during the RWA conference.  
 
Diane Burton:  Had a great time at retreat & learned much about the current state of the market; revising PI story. 
 
Sue Charnley:  June 1, 2011 is the release date for my erotic romance, The Widow’s Revenge by Rue Allyn.  Details about 
The Widow’s Revenge are available at http://RueAllyn.com.   
 
Loralee Lillibridge:  I'm thrilled to announce the sale of ALL THAT MATTERS, a contemporary single title romance, to Tell-
Tale Publishing Group, for release later this year.  I'm currently working on revisions. Also, an updated website is in the 
works and possibly a blog. My Facebook Fan page is up. Check out ALL THAT MATTERS by Loralee Lillibridge and follow 
my book's progress. 
 
Margo Hoornstra:  Recent Sales. The releases are e-books available at www.thewildrosepress.com and on Amazon,com 
for Kindle. The titles are: Glad Tidings (Class of '85 Reunion Series) Release date 12/1/10; Next Tuesday At Two (Class of '85 
Reunion Series) Release date 7/27/11; To Be, Or Not (Class of '85 Reunion Series) Release date TBD 
 
Alyssa Marble:  Has partials under review by agents and is busy working on her second book. 
 
Florence Price:  I had a fabulous time at Retreat, and now I'm looking forward to National Conference in New York next 
month. I've been busy working on my websites and some other projects. See everyone in Jackson on the 21st!!! 

 

mailto:dmburton@charter.net
http://rueallyn.com/
http://www.thewildrosepress.com/
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What I’ve Learned Since I Typed ‘The End’ 
 
by Marian Lanouette  
 
THE END IS the beginning. That's what I've learned. It is the beginning of revisions 
and editing and re-writes and more re-writes, until you think you have it perfect 
to query; and then it's more editing and revisions if you're lucky enough to be 
offered a contract. 
 
I have always loved writing. I had my first poem published in eighth grade, in the 
city newspaper and have been writing ever since.  
 
In the last two years I have written two novels, three novellas and articles, including documenting new ideas for other 
stories to be explored in the future. 
 
I finished my first novel and felt empowered with the knowledge that I loved my story as did my beta readers. I started 
my queries and mailed my manuscripts out waiting on the replies, knowing that a contract would soon be in my hands. 
 
And then the replies started to come in, form letters that said thanks, but no thanks. They didn't offer encouragement 
nor did they discourage me. I didn't take those personally. How could I, it was a form letter.  
 
So, I continued to mail out my queries and continued to wait. Then one day an editor took the time to reply and offered 
some insight into those rejections. It hurt, but it was the best thing that could have happened to me. At last, I knew what 
I had to fix. I started taking classes and seminars that taught me about POV, characters and tight writing. I also joined 
professional writing organizations that offer support to the up and coming authors. I have found that most authors 
published or unpublished are very giving and are willing to share their experiences with other writers. 
 
I'm still polishing theses manuscript, but continue to create new ones. There's no way I could or would want to shut out 
these voices in my head. I continued to take seminars and classes to improve my craft and have confidence that one day I 
will see my stories in print. 
 
Marian Lanouette writes mysteries with a romantic element because life is both mysterious and romantic. She’s been writing 
for twenty years and decided to submit her writing to agents and publishers after she completed her first novel last year. 
Since then she has completed several short stories, two more novels and two novellas (all in editing and revisions at this 
time). 
 
 
 

Setting Up a Blog 
 
by Vanessa Kier 
 
 
These days it seems like everyone has a blog. But what, exactly, is a  blog? Think of 
it as a fluid version of a traditional website. By fluid, I mean that the expectation 
with a blog is that you'll post weekly, or even daily updates. Visitors can then 
comment on what you've posted and their responses will be viewable by the other 
visitors to your site. This is different from a traditional website where comments 
are e-mailed to only you and your site content might only be updated a few times a 
year. 
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If you've decided to jump on the blog bandwagon, but aren't sure you have the technical chops, don't worry. Setting up a 
blog is simple. 
 
There are three phases to setting up a blog. Preparation. Setup. Customization. 
 
Preparation 
 
1. Domain name.  
Do you have/want a domain name such as www.author.com? You don't need a domain name to set up a blog. However, if 
you don't have a domain name, then your blog's web address will include the name of your webhost: 
authorname.webhost.com. I have several domain names and when I set up my test blog I linked one of these to the blog. 
So my url is domain name\blog. 
 
2. Design.  
To save time during the customization phase, I suggest you take a look at blogs before you set yours up to see what 
designs appeal to you. Check out the color scheme, layout, and the different links and action buttons. See if 
there's an indication which blog software was used to create the site. Blogger/Blogspot sites will have the Blogger 
logo in the upper left corner. If the blog was created under WordPress, you'll see WordPress and a template name 
at the bottom of the screen. If you create a WordPress account, you can then use the same design template. If 
you already have a logo, tag line and/or a color scheme associated with your name, that's great. You'll be able to 
customize your blog accordingly as long as you have image files you can upload. You might need to alter the size 
of the file in order to meet the blogging host's requirements. 
 
3. Provider.  
To create a blog you need a blog host. This is the server where the information you put on your blog will be 
stored. You also need blogging software in order to design the blog and post/update your content. 
WordPress.com and Blogger/Blogspot (merged now under Google so that both blogger.com and blogspot.com 
will redirect you to the Blogger page) are two popular providers that offer both free blog hosting and free setup. I 
tried both of these for setting up my test blog. If you already have a website, check your web host's option list. 
They very likely offer you the ability to set up a blog from within their hosting environment. My hosting company, 
StartLogic, offers a slightly pared down version of WordPress. 
 
Setup 
 
1. Create a Blog Account.  
Both WordPress and Blogger require you to set up an account with a username and password. However, since 
Blogger is owned by Google, you can set up a blog using an existing Google account, such as a Gmail account. 
Note: Before you're allowed to create your account a message box might pop up saying that you need to set your 
browser to allow cookies. Along with the message there should be a link to an explanation on how to do this. 
 
2. Follow the Wizard.  
Once you've set up your account, both hosts walk you through a short setup wizard. Steps here include naming 
the blog and giving it a tag line. 
 
 That's it. You have a blog! Now, on to the customization. 
 
Customization 
 
1. Time Zone.  
Since blog posts are listed by date and time, adjust the time accordingly. In WordPress the time is under 
Settings/General, in Blogger it's under Settings/Formatting. 

http://www.author.com/
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2. URL.  
If you didn't set the url to map to a domain name, you can do it on the Settings/Domain page in WordPress and 
Settings/Publishing in Blogger. Both offer instructions on how to accomplish this. 
 
3. Privacy.  
Do you want your blog to be available through search engines? Only reachable by people typing in your url? 
Restricted to people you invite to view it? Set the privacy level to what you're comfortable with. You'll find this 
under Settings/Privacy in WordPress and Settings/Permissions in Blogger. 
 
4. Design.  
Here's where you can lose time if you haven't done your prep work. Both WordPress and Blogger have themes or 
templates that you can choose for your blog's design. Everything from colors and page layout to all the little extra 
options that make a blog interactive (see below under widgets and gadgets). Browsing through the templates can be 
fun, but it's also time consuming if you don't know what you want. 
 
5. Photos, Audio, and Video.  
When you create a new post in both WordPress and Blogger there are icons that allow you to upload various media. In 
WordPress, you can view and manage all your uploaded media in the Media window. For Blogger, any media you upload 
will be available to you when you next post through the Add - From this blog option. If you want to edit or delete the 
photos, you'll need to log in to Picasa using the same Google account you used to create your blog. That's where your 
photos have been stored. 
 
6. Comments.  
You can turn off the ability for people to post comments, either for just a specific post or for the whole blog. Why would 
you turn off comments for the entire blog? Some people use blogging software to create a quick static website. They 
don't plan on making regular updates and turn off comments to give the site the feel of a traditional website instead of a 
blog. To turn off comments in WordPress go to Settings/Discussion. In Blogger it's under Settings/Comments. 
 
7. Widgets and Gadgets 
Oh My! While the title bar and content box are your blog's foundation, widgets (WordPress) and gadgets (Blogger)  
are the accessories. You can have as many or as few accessories as you want. Some examples of widgets and gadgets 
are: 
 
 • Search box (allows visitors to search your blog) 
 
 • Labels/Categories (shows a list of all posts by topic) 
 
 • Archives (organizes your posts by month) 
 
To access available widgets in WordPress look under Appearance. In Blogger, go to Design, then click the Add Gadget link 
on the layout screen. 
 
There you have it. The basics on setting up a blog. Good luck and have fun! 
 
Tech Talk is a monthly column spotlighting technology issues for writers. E-mail questions or suggestions for future articles to 
techtalk@vanessakier.com. Vanessa Kier writes romantic thrillers and urban fantasy. She's currently seeking publication. She 
loves new technology the way other women love shoes. Visit her at www.vanessakier.com. 
 

mailto:techtalk@vanessakier.com
http://www.vanessakier.com/
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Plot Versus Character: A Balanced Approach to Writing Great Fiction by Jeff 
Gerke: Book Review by Laura Kirkland 
(ISBN-13: 978-1582979922. Publisher: Writers Digest Books (November 2010) 
 
If you've ever experienced an "ah-ha!" moment, especially in your writing, particularly at a 
moment when you felt really stuck, then you'll understand exactly how I felt as I read Jeff 
Gerke's book Plot Versus Character: A Balanced Approach to Writing Great Fiction. Before 
reading it, I had become stuck in my current manuscript. I knew it needed "something" to 
make it better, but I was having trouble figuring how to fix it. As I read Gerke's book, it was as 
if the floodgates suddenly opened, and ideas started pouring out. I found myself making 
extensive notes about my WIP, and I was at last able to spot the weaknesses in my characters 
and in my story, and understood what I could do to fix them. Gerke's book opened my eyes to 
the possibilities that already existed in my work, but now, I have the ability to fix it and write 
the story in a more dynamic way. 
 
Throughout his book, Gerke demonstrates how the two essential elements of plot and character work together to create a 
unique and memorable story, one that the reader will be unable to put down. If either of these elements are lacking, the 
reader will be missing something important. Creating unique and memorable characters is important, but if nothing 
interesting happens to them, the reader will lose interest in a hurry. Similarly, if you create the world's most intricate and 
involved plot, but the people involved are cardboard cutouts, without interesting quirks or characteristics, the reader won't 
be able to identify with them and won't feel drawn into the story. The ideal and best fiction contains a balance of both of 
these essential elements. 
 
In the first half of his book, Gerke leads the writer through the development of your main character using the Meyers-
Briggs personality chart of 16 different personality types. Using this as a baseline, he explains how to add layers to your 
character(s) so that, even if you begin with identical base personality types, by the time the character is fully developed, 
you have 2 completely different and unique characters. Many of his suggestions are familiar (make your protagonist 
likeable, give him/her a goal, have him/her undergo a significant transformation by the end of the story) but they are 
important character elements and worth emphasizing. 
 
As I read Gerke's book, I used the protagonist of my current WIP as a guide to developing my own characters. I was 
pleasantly surprised to realize that I had already done a good deal of the background work he suggests for character 
development. But I had overlooked some areas of character development, and many of my secondary characters were 
leaning toward the stereotypes/cliché's that Gerke warns against. So this was a very beneficial exercise in character 
development for me.  
 
Once your characters have been developed, and their journeys mapped, Gerke leads the writer through the plotting 
process. Act I of your story introduces your characters and sets up the main conflict of the story. Act II contains the main 
action and conflict, and Act III is the resolution. This 3-act structure is not unfamiliar to most writers who've studied plot 
development, but through familiar examples at each stage, Gerke shows the writer how to create plot elements and utilize 
them in conjunction with the protagonist's journey, emphasizing how these two essential elements of plot and character 
work together to create a memorable story that will keep the reader turning pages. 
 
Gerke introduced no particularly new or unfamiliar concepts to anyone who's read how-to books about writing, but the 
way in which he tied all elements together, showing how plot can work to develop characters, and how the evolution and 
growth of the characters can advance the plot, was of particular value to me in my current writing phase. As I analyzed my 
current WIP, I realized what elements had been missing from my story, and found myself making extensive notes on ideas 
for concepts to add to my story that I know will make it even better. This book has been one of the most helpful and 
practical guides I've read about how to create a memorable work of fiction, and I highly recommend it to all writers, at 
whatever stage you find yourself in the writing process.  
 
This article first appeared in the May/Jun 2011 edition of Novel Notes, the newsletter of Volusia County Romance Writers, and 
may be used by sister RWA chapters with proper credit to the author and chapter.  Janet Shirah, Novel Notes Editor 
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Storyteller: A Gamer’s Approach to Writing. – 
World Building 102: Creating a Monster Manual 
(or Vampires, Dragons and Weres, Oh, My!)

 
by Robyn Bachar 
 

In role playing games, if you're not a monster, then you're fighting monsters. Lots 
of monsters, in fact, because slaying bad guys is a player's main source of gaining 
experience and progressing through the game. In my house, not only do we have 
Monster Manuals for Dungeons & Dragons, we have multiple ones. Monster 
variety is the spice of life. Also, for the record, even things that aren't monsters 
can be found in a Monster Manual, such as angels and unicorns. For this article I'm 
defining monster as any non-human being/creature/entity, whether it's good, evil, 

neutral or any combination thereof. 
 
The most important thing I've learned from these books is that monsters should have strengths and weaknesses. I'm going 
to discuss several types of monsters, but a well known example is the vampire (my favorite). Traditional vampires can fly, 
they can transform into bats, they can control the minds of minions (like Renfield), and they get all the cute girls. But they 
have to sleep in coffins, have no reflection, and sunlight makes them go up in smoke. Variations on this list of 
strengths/weaknesses can be found in just about every creature in every game, and not only does it create balance but it 
also creates variety. As a writer, your monsters should be distinctive to your setting-beautiful, unique snowflakes. 
 
So let's get started. 
 
Undead: There are many monsters that fall into the undead category: vampires, zombies, ghosts, ghouls, skeletons, etc. 
There are a few universal problems with dealing with undead, the most popular (and annoying if you're not carrying an 
arsenal) is that because they're dead, they don't bleed, so stabbing/slashing weapons are right out, as are most guns. It's 
worse when fighting ghosts, because they're incorporeal and a character needs a blessed or enchanted weapon or a spell to 
hit them. As for deciding strengths and weaknesses, it depends on how your undead are created. Traditionally undead are 
vulnerable to sunlight because undead are considered evil, and sunlight is seen as a holy, purifying, life-giving force. But 
what if your undead are created through biological means-a virus instead of a curse? Is there a cure or vaccine? What if 
they're not evil? Maybe they've just gotten a bad reputation, and crosses and holy water don't do a thing to them. Once 
you've decided how they're made, you can decide how to kill them. 
 
Shapeshifters: Werewolves are very popular in the paranormal market, and it's not just werewolves anymore. Werelions, 
weretigers, werebears, oh my! Whatever form they take, the biggest problem faced by shifters is to shift or not to shift. Old 
school werewolves were forced to change during the full moon, and in some myths they were actual wolves and in others 
half-wolf/half-man hybrids. It's something to ponder when creating your shifters, because forcing them to change can be a 
fun way to torment them at inopportune times, especially if they might eat their friends and family while they're shifted. But 
it's also a fairly standard plot device, and if you're set on being different, then you'll need to come up with a new system, 
and again, how your shifters are created can determine those sort of details. Shifters affected by a magical curse will not 
have the same experience as those infected with a virus. The former might have a magical cure, while the latter needs a shot 
of penicillin. 
 
Demons: Every demon is different, and now they're not even all evil anymore. There are very few reader/player expectations 
of demons, and this allows for epic author creativity. You want demons who are pink, feathered, and eat only Taco Bell? Go 
for it! The Demonica series by Larissa Ione is a good example of this, because her world building is amazing. It's also very 
complex, and she includes a glossary in the books to help the readers keep track of what's what. I imagine her personal 
notes on the series must be ginormous. I have a glossary that grows larger with each new book. Side note: Angels would  
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probably fall into this discussion as being the anti-demon or as related to settings where demons are fallen angels, but 
they're not in my area of expertise. 
 
Fae: Fairies, pixies, elves, the fair folk, leprechauns, unicorns, and pretty much anything that is magical, pretty and/or 
mischievous falls into my fae category. Which sounds like "aww, look, it's covered in glitter, isn't it adorable?" but in many 
RPGs these things will destroy you if you attack them. (Example-You: "I'm going to attack the unicorn." Your Storyteller: 
"The unicorn does one million damage to you. Go make a new character.") I like to think of this as Revenge of the Fae, and 
this is my challenge to you writers out there: Make your fae fight back. I'm tired of settings where the elves are made of 
sadness because the humans are taking their land, and they're just fading away into extinction. Give your elves machine 
guns, and make them go Braveheart on those human jerks. (Picture Legolas with a claymore, yelling "Freedom!" or Galadriel 
with a bandolier of shotgun shells, mowing down the world of men. Awesome, right? Right!) Fae are a perfect opportunity 
for you to take everything the reader thought he or she knew about fantasy and turn it completely on its ear. 
 
Dragons: Why aren't dragons in the fae or shapeshifter category? Because lately they've become their own thing in 
paranormal. In RPGs dragons are a Very Big Deal. If you've fought one you know what an epic pain in the butt it can be, and 
here's why: Unless you've fought a dragon in an RPG, you might not realize just how many ways a dragon can kill your 
characters. Dragons have claws, they bite, they can knock you over with their wings or even just by the wind they generate, 
and then there is the all important breath weapon. Because dragons breathe fire, right? Oh, if only it was just fire. Acid, 
poison clouds, frost rays…one D&D dragon hocked up something that looked rather like a giant Halls cough drop. Dragons 
have a bucket of health and thick hides, and your character is soft and squishy and tastes like ketchup. So should your 
characters decide to slay a dragon, the battle needs to be epic. Of course, the trend is for your character to be dragons, and 
not slay dragons, and that entails a different set of problems, unless adventurers are constantly showing up and his or her 
apartment with torches and pitchforks. Dragons that spend time in human form start sliding into the shapeshifter category, 
so everything discussed in the section above would apply. 
 
Talking Animals: In D&D druids (and I think rangers too) can have animals as pets. If you're looking for comic relief for your 
adventure, you can't go wrong with a wisecracking critter sidekick. Even if the animal doesn't talk, it can still lighten a dark 
scene and show a different side of your hero/heroine. In the fantasy series I've been working on I have a heroine with a 
wolfhound, Grace, who endears herself to everyone, even the angsty wizards. Some of my favorite scenes involve Grace. 
What would Dorothy be without Toto? The Wicked Witch of the West without her flying monkeys? Han Solo without 
Chewbacca? (Yes, I know Chewie isn't a critter, but if memory serves me right George Lucas based him on the family dog.) 
 
Mechanicals: So there we were, fighting this clockwork golem, a big, clunky tower of metal intent on pummeling us into 
adventurer pancakes. Problem was, you could only damage the thing with a magic weapon-which we didn't have. But we 
had a magic shield, and like any armored vehicle the thing was slow, so our party tossed the shield from person to person 
like we were playing monkey-in-the-middle, and whapped the golem to death. It was one of the longest battles of my 
gaming career, but it's a fine example of just how hard it is to kill a mechanical creature. Steampunk allows an opportunity to 
use plenty of mechanical creatures in your setting. Creatures that run on gears, steam, and whimsical science. You can 
probably take any standard fantasy monster and clockwork it out, like the golem that wouldn't die, so have at it. 
 
My next article concludes my world-building section by discussing maps, because your army of paranormal creatures needs 
somewhere to live, right? Even if you're terrible at drawing, taking the time to sketch out a map can be a great tool for world 
building. Until then, remember, give your creatures strengths and weaknesses. Balance is important, even for the fanged 
and furry. 
 
About the author: Robyn is the Vice-President/Secretary and Webmistress of the Prairie Hearts RWA Chapter. Her novel Blood, 
Smoke and Mirrors is available from Samhain Publishing, and her novella The Importance of Being Emily is to come in May 2011. 
You can learn more about Robyn's writing at her website: http://robynbachar.com. 

  

http://robynbachar.com./
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If the Self-pub Shoe Fits: Self-publishing tips and 
tricks  
A Q & A with Teresa Morgan 
 
 

 

Tell us a little about your writing history: 
For years I told people that the first book I wrote was in 2004, after I took a writing 
course at Algonquin College in Ottawa from the amazing Joyce Sullivan. (Best 

writing teacher ever.) It was called Strange Acade my, and it won the ORWA contest that year. But recently I was going 
through my things and I found the draft of that failed Sci Fi Noir thriller starring a female Han Solo and her immortal sidekick 
who looked like a fourteen year old kid. Then I found the YA novel I'd written for the creative writing course in my last year 
of university (Why the crap did I stop writing for ten years?).And then I found the craptastic plot-hole riddled Agatha Christie 
knock-off I wrote in high school. So now I say that Strange Academy was my fourth first book. Since Strange Academy, I've 
completed seven more manuscripts in three genres, including the book I self-pubbed, Cinderella and the Sheikh. I got my 
agent a couple years ago. We're shopping around YA and paranormal romance. 
 
Did you send Cinderella and the Sheikh to traditional publishers? 
I don't like the term "traditional publishers" much. Self-publishing is very traditional. It was common in Shakespeare's day. 
John Milton, who wrote Paradise Lost, self published his "Areopagitica: A speech of Mr. John Milton for the liberty of 
unlicensed printing to the Parliament of England" in 1644. I studied Areopagitica in Literature class in university. Back to the 
actual question... Not many mainstream publishers do sheikh books. In fact, there's only one. I pitched Cindy to a couple of 
Silhouette editors at the New Jersey conference in 2007, and you should have seen their eyes bug out when I said the title. 
But it wasn't right for the Desire line. So I sent it off to Mills & Boon (They're the branch of Harlequin that does the Presents 
line, which is edited in England). It wasn't right for them either. And I can see why now. It has too many love scenes, my 
sheikh doesn't really want to be a sheikh, and the heroine's kind of snarky. Writing category romance is very much about 
fitting in to the existing line, which is an impressive skill. I'm not sure it's a skill I have. I thought hard about a certain 
electronic press where Cindy would have looked very good. My agent would have submitted it for me, no problem. I held off 
because I didn't hear about anyone making their PAN money from that press unless they were writing erotica. But I have 
sheikh books in me. I can't really explain it, except to say that I think they're as close to paranormals as you can get without 
being paranormal. Plus sheikhs are the only romance heroes with a condom named after them. (Trojans, you say? 
Remember Troy's walls didn't hold...) 
 
What made you decide to self-pub? 
I heard about Amanda Hocking and Julianne MacLean's books setting the world on fire. Totally impressive. That wasn't what 
made me do it. It was the other stories. The ones from people having smaller successes. A few hundred copies a month. 
Making a couple thousand dollars. The stigma of self-publishing has been that you sell a hundred copies to your friends and 
relatives. That wasn't for me. If alternative publishing was still like that, I wouldn't have done it. In fact, I was so concerned 
about it that I didn't tell my friends that my book was available until a few days after I sold my first copies. I wanted my first 
copy to be bought by someone who didn't know me. If I'm just pleasing myself and not a publishing house who has made an 
investment in me, I can choose to promote or not promote as I please. I don't have to answer to anyone, and instead of 
spending my time on that when I just want to write another story, I can just write. One of the things that was a big deal for 
me was the cover being in my hands. My choices. My say-so. And I made up my mind that my cover would have the look of a 
print book, not an eBook. When my designer asked what I wanted, I sent her examples of what I didn't want, too. 
 
Did you hire an editor? 
No. 
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How did you find your cover designer?  
Someone on one of my loops posted her website (http://www.gwenhayes.com/), saying it had been done by Kim Killion of 
HOT DAMN! Designs (and I hesitate to give out her name, since I'm afraid Kim will get so busy she won't have time for the 
other covers I want her to do!). By the way, Kim's having a great contest where you can win breakfast in bed with Brooks 
Johnson (my hot sheikh cover model) at this year's RWA conference. You can check it out at 
http://www.hotdamndesigns.com. 
 
Did you do the formatting yourself? 
Yes. I can make Microsoft Word sit up and beg (anyone can make it roll over and play dead), so no problems. 
Smashwords formatting is harder than Amazon formatting, but Smashwords is the only way to get into Barnes and Noble if 
you're Canadian like me. Smashwords provides clear instructions to follow. It's a 64 page manual, though. So you have to be 
patient and thorough. Or you can hire someone. 
 
How did you choose your price point? 
On Amazon.com, if you choose less than $2.99, you make 35%. $2.99 and up, you can choose to make 70%. $2.99 it is. At 
$2.99, it's still cheaper than 90% of the other sheikh books out there. 
 
How are you marketing and promoting C&TS? 
As for marketing, I wrote the best back cover copy I could for Amazon and Smashwords, and I've got that great cover, which 
is my not-so-secret weapon. Plus I got my high concept in my title, which I think is one of the best things you can do for a 
book, especially when you're targeting the Silhouette Desire crowd. I'd never, never write a sheikh book without the word 
sheikh in the title (Plus that makes it easy for the Amazon search engine to find.).My target market is probably much smaller 
than it is for paranormals or mysteries or YA, but that's balanced by the fact that not as many people write sheikh books. 
Right now, I am the only self-published sheikh romance author in the world as far as I know. A good spot to be in.I truly 
believe that writing a great book is the best marketing of all. If you write a book that readers love, they will take the time to 
review it (Soooo important on Amazon!) and they will tell their friends or hit that 'Like' button for Facebook. Write a book 
that readers want to talk about; that's the best marketing you'll ever do. Now, for promo, I'm sure many published authors 
will want to shoot me, but, uh, well... none. Cinderella has to fend for herself. But there's a difference for me, you 
understand. I'm not trying to build a career as a sheikh book author. I'm focused on other things right now. I don't have to 
sell thousands of copies so my publisher will give me another contract. My investment is very low. Every dollar I make on this 
book is a dollar I never expected to have, since Cindy was a dead book a month ago, gathering virtual dustbunnies in the 
back corner of my hard drive. Well, I lie. I am doing some promo, but only promo that will make me money. I've written a 
sheikh novella, Handcuffed to the Sheikh (See what I mean about getting your high concept in the title? People know right 
away if they want to buy your book or not.). I'll put H2tS up on Amazon for $.99 so that people can sample my writing for a 
cheaper price, I'll put an excerpt from Cinderella at the end, and I'll let the two cross-pollinate each other. 
 
What surprised you the most about the process? 
That people found Cinderella. I didn't do promo, I didn't tell my friends and family. And I've climbed steadily up the sales list. 
I can't wait to wake up tomorrow and see where I am on it! 
 
What are your goals for the book? 
Originally, to make my cover money back. I did that in ten days. I kept my goals modest because I wasn't super sure that my 
target market: 
• bought books off Amazon, since Harlequin's main distribution is through their books club and grocery stores; and 
• owned Kindles. 
Now, I'd just like to see Cindy be a steady seller for me. Okay, okay, that was another lie. I'd really like to see her in the top 
spot if you search Amazon for "sheikh" under the romance category and then you sort by "Bestselling." That would be the 
Oreo bits in my Blizzard. 
 
How will you judge it a success? 
It's a success already, to me. I've made my investment back, and I feel better about writing. I've been in the dumps a bit over 
the last little while. I think the last two years in publishing has been the winter of our discontent, all around.The sun has just 
come out. Authors have power now. You can write what you want, the best book that you can, and there's a market for it 
even if you can't get a mainstream house to invest $90,000 to publish it.I wrote the Handcuffed to the Sheikh novella over a  

http://www.gwenhayes.com/
http://www.hotdamndesigns.com./
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weekend. 8,000 words poured out of me in two days. I can't remember the last time that happened to me. I feel like I did 
when I first started writing. But I wouldn't say no to some fan email. 
 
Do you plan to self-pub more books or do you still have your eye on the traditional publishing route? 
That's not an either/or thing! I'm still aiming for mainstream publishing and I am definitely self-publishing more books. The 
Handcuffed to the Sheikh novella will be out next month (I'd better order that cover from Kim before this article gets out 
and she's in hot demand!). I plan to do one of my funny YA paranormals, and I'm even going to do some non-fiction based 
on my very popular Demon of the Week blog: teresawilde.wordpress.com. Self-publishing is going to be part of my 
publishing mix. I think that's the best option for any writer these days: mainstream publishing to help you find new readers, 
plus alternative publishing to earn you extra cash on the side. 
 
What advice would you give someone considering self-publishing? 
Well, next time I won't be in such a hurry to get my book out there. I don't regret that, but it made me make some mistakes. 
In the first version I uploaded, I had a couple typos. I fixed that version the next day--self-pubbing is very agile. Oh well, I 
guess there's four collectors' edition copies out there somewhere. Also, I would upload my book and set it to release in a 
few weeks. You see, Kindle books depend on the Amazon search engine. I'm a bit new at this, but I figure the closer to the 
top of the search results for your chosen keywords, the more people will see your book. And the more people see your 
book, the more people will buy it because your cover and marketing writing will grab them by the jugular, right?  You can 
sort your Amazon search engine results by several criteria. Go to Amazon, search on something and check it out in the top 
right corner. The options are: Relevance; Bestselling; Price: Low to High; Price: High to Low; Avg. Customer Review; and 
Publication Date. I can only control a couple of these options. Price and Publication Date. By setting a publication date a few 
weeks in the future, you'll appear at the top of that list for a few more weeks. By setting a low price, you'll appear closer to 
the top in Price: Low to High. I suppose you could set a high price and appear at the top of High to Low instead, but I'm not 
sure that's a spiffy sales tactic. The other options, you don't control. Relevance is the default. If I could figure out why the 
amazing Emma Darcy's Traded to the Sheikh is more relevant to the word "sheikh" than my book, I'd be laughing. Amazon 
doesn't give that info out, though. I did count the number of times the word "sheikh" appeared in my cover copy and hers, 
and that's not it.(Note: In the two days since I wrote this, Amazon has decided Cinderella and the Sheikh is Relevant. I 
appear on the first page there now.) I would also tell writers who are going to self-publish to be patient. I've fought the urge 
to change my price to $.99 to sell more copies, to do this that and the other thing and holy crap I didn't sell a single copy for 
TWENTY-FOUR HOURS MY LIFE IS OVER!!! With self-pubbing, you get your information in real time, so you can obsess just 
like mainstream published authors do, but with the added (dis)advantage of being able to change prices, generate coupons, 
change your cover copy, and many other obsessive compulsive things. Just take an aspirin and lie down until the feeling 
passes. For the first month at least. Then you will start to know how the experiment is going. 
 

This article was first published in the May 2011 Edition of The Love Knot, the Ottawa Romance Writers' Association newsletter. 
Permission granted to reprint or forward to sister RWA chapters with proper credit to the author and the chapter. 
 
Teresa Morgan/Teresa Wilde is the author of seven unpublished YA and Romance novels and one alternatively published sheikh 
book with a cover that's hotter than Sahara sand at noon (Look for it on Amazon.com and Smashwords). She's been to Egypt, 
Syria, Turkey, and Morocco on 'research' trips. You can find Teresa Morgan at teresamorganauthor@gmail.com or on Facebook 
(Teresa Morgan-Author), or visit Teresa Wilde's Demon of the Week blog: http://teresawilde.wordpress.com/ 

__._,_.___ 
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By Tracy Brogan 

Following last weekend’s Mid-Michigan Retreat From Harsh Reality, I took my 
own impromptu survey. Partly because I wanted to know what people thought 
about the retreat, and partly because I thought it would make a nifty little topic for 
my Final Reflections article!  You’ll have to be the judge on that.  

My highly scientific list of questions included: What did you like about the 
Retreat? What would you change about the Retreat? And what did you learn? 

First and foremost, everyone agreed that spending time with like-minded 
individuals was the most valuable element. For me, it’s like group therapy where 
no one finds it odd that I chat with the voices in my head or have exotic, 
imaginary friends. Although we have each chosen a solitary profession, sharing our trials and tribulations with 
others on the same journey is energizing. It reminds us that while write alone –we are not ‘in this’ alone.  

Many of you mentioned enjoying our energetic guest speaker, Cindy Dees, who provided a wealth of information 
on both craft (Can you say spaghetti bowl?) and the current state of the industry. (Can you say dismal?) Cindy 
reminded us there wasn’t one ‘right way’ to write and we must each find our own style. As a person who doesn’t 
draft in chronological order, that made me happy! She added that ‘discipline was more important than talent’ but 
also that ‘good writing is good writing.’ She speculated that that future digital books will include sound tracks, 
alternate endings, and video elements. I was fortunate to have a little one-on-one time with her (because I backed 
her into a corner and started firing questions at her) and she was very gracious about answering each one. I’d also 
like to mention that Cindy donated her time to us for free! Pretty darn classy of her, huh? If you’d like to send her 
a private note, she can be contacted at www.cindydees.com.  

The new ‘mini-sessions’ were a big hit with everyone. Thank you Elizabeth Fortin, Nancy Gideon, Alyssa Marble 
and Julie McMullen for offering up your expertise on social media, helpful computer programs, and goal-setting. 
You all proved what wonderful resources we have right within our own chapter. Like many of the survey 
respondents, I hope we continue with mine-sessions at future retreats. 

Another thing everyone agreed on is what a huge amount of effort and coordination goes into planning this 
retreat. So, let me take this opportunity to offer a great big THANK YOU to Julie for her time and attention, and 
also give a second big THANK YOU to the many volunteers who helped things run a little more smoothly. 
Thanks to the people who donated items for the auction, and thanks to those of you who bid - and outbid!  I 
really wanted that bottle of Captain Morgan’s Spiced Rum but I had to settle for a bottle of shampoo. 
Nonetheless, we raised a nice chunk of change for the women’s shelter and our future retreat fund.   

A weekend away from reality (harsh or otherwise) is a chance for rejuvenation. It’s a time to recharge our creative 
batteries, remind ourselves and each other why we write in the first place. We all know it’s not about the big 
bucks, or the Nora-esque success (although we’d all LOVE that.) We write because we have characters to set free, 
settings to bring to life, and wonderful stories to tell. We join together to learn, to encourage, to laugh, and to 
celebrate. Now it’s back to my real life, but I’m facing it with a little more knowledge, a few tighter friendships, 
and a lot of good memories. 

http://www.cindydees.com/
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Directions to The Hard Knock Grill, 3705 Ann Arbor Road, Jackson, Michigan. 

(These directions are general and I encourage each of you to go to MapQuest.com and print directions specific to 
your starting location. The phone number for the restaurant is 517-962-5415. 

 

From Grand Rapids and also Lansing: 

Starting in Grand Rapids, take I-196 E toward Lansing. I-196 becomes I-96 East. 

(If starting in Lansing, take I-496 East, which becomes US-127 South.) 

Merge onto US-127 South via EXIT 106A toward JACKSON. 

US-127 South becomes US-127-BR S/M-50 East. 

Merge onto I-94 East/US-127 South via EXIT 43A toward DETROIT. 

Merge onto US-127 South via EXIT 142 toward HUDSON. 

Take the I-94-BL / MICHIGAN AVE exit, EXIT 39. 

Turn Left onto EAST MICHIGAN AVE / I-94-BL / ANN ARBOR RD. Continue to follow I-94 BL / ANN 
ARBOR RD. (If you reach US-127, you’ve gone about 0.1 miles too far.) 

3705 ANN ARBOR RD. It is just past Sycamore St. (If you reach Hackett St. you’ve gone about 0.1 mile too far.) 

From Kalamazoo: 

Take I-94-BR East / M-43 EAST / West Michigan Avenue. 

Turn RIGHT onto I-94-BR EAST / M-96 EAST / KING HIGHWAY. 

Turn slight RIGHT onto I-94-BR EAST/ AMVET MEMORIAL PARKWAY. 

Merge onto I-94 EAST. 

Merge onto US-127 SOUTH via EXIT 142 toward HUDSON. 

Take the I-84-BL / MICHIGAN AVE exit, EXIT 39. 

Turn LEFT onto EAST MICHIGAN AVE / I-94-BL / ANN ARBOR RD. Continue to follow I-94-BL / ANN 
ARBOR RD. (If you reach US-127 South, you’ve gone too far about 0.1 mile.) 

3705 ANN ARBOR RD is located just past Sycamore St. (If you reach HACKETT ST., you’ve gone too far.) 
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